Organization for Intra-Cultural

Development (OICD.net) Dramatic Artists-

Writers-Producers-
Media Specialistst
Interpret existing and
create future
narrative scenarios
and storyboards.

Political Scientists-
Economistst Provide
detailed internal
perspectives and
histories; patterns of
power distribution.

Organizational Approach Graphic
2008
Development-Health
Practitionerst
Provide contextual
developmental
assessments and
local project histories.

Historians-Linguists-
Literaturistst Provide
complex contextual
historical/linguistic
narrative material to
counterbalance

propaganda.

Anthropologists- | ntra- Local-National Policy
Psychologistst Makerst Provide a
Identify the use and Cu Itu ra I range of historical and
distribution of key ‘ . future policy models

cultural symbols in |nformat|on & tested and

local cultures and
personalities.

and Theory

untested strategies
for societal change.

Inter-Disciplinary Networks & Activities

Research

Advance theoretical
understandings on the
mechanisms of
identity formation

L and maintenance.

Advance theoretical
understandings on the
mechanisms of conflict

formation, defusion

L and prevention.
J

Advance inter-
disciplinary theory on
mechanisms which
connect identity, social

Education/Training

Formulate curricula for
schools, universities,
governmental/NGO

agencies and
practitioners.

Dissemination

Establish publishing/
broadcasting outlets
to popularize IC theory
and publicize research.

\ i

Develop movable
workshops and events
for practitioners/
government & IC

knowledge exchange.
i

Disseminate
perspectives to the
general public through
accessible and
engaging literature.

cohesion and conflict .
J

Develop infrastructure
for in-house
educational programs,
graduate courses,

symposiums.

Utilize media-agency
partnerships in the
development of key
transmission strategies

Consultancy

Open dialogues with
government agencies
for establishing policy-
making advisory
services.

/

Project Application

Design and implement
campaign projects
(anti-propaganda) for
targeted conflict
defusion/prevention.

Establish partnerships
with development/
NGO organizations
and offer advisory

services.

Partner with local
media agencies to co-
operate and advise in

social cohesion
campaigns.

and mediums.

Make IC expertise
known and available
to organizations and
agencies focused on

social cohesion.

Pursue and innovate
effective application of
Intra-Cultural
knowledge across key
development sectors.

.

SOCIAL COHESION

CONFLICT REDUCTION



